
SPONSORSHIP 
OPPORTUNITY
Leading podcast for 
institutional investors



Our mission is to

Learn, Share, and Implement 

the process of top investors.
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By employing our values of

Compounding Knowledge and Relationships
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Art of interviewing

Models of best 
practices

Investment advisory

Managing the media

Public perception of 
process vs. outcome

Distilling lessons 
learned

Ted Seides, Host

Best practices

Great people

200 hedge funds

40 seeds

2,500 manager 
meetings

Insider  
perspective

Leading CIOs 
across asset types

Broad allocator 
community

Place

Lessons 
Learned

1992 1997 1999 2015

Building my 
Network

Mom - educator

Dad - psychiatrist

Importance of teaching

Investing in people

Active listening

Skill and luck

100 best of breed 
managers

ǆZbmf!DvctǇ

1,000 
classmates

2001

Industry leading 
performance

Growth to $3.5B 
AUM

The business of 
investing

4!pg!Zbmfǃt!
managers
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Experience Puts Ted at the 
Epicenter of Investment Markets

Thought 
Leaders

Credit

Equity

Allocator 
Teams

Hedge 
Funds

Private 
Equity

Venture 
Capital

CIOs
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Capital Allocators Flywheel
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6 ӏhrs
spent listening to podcasts

each week by weekly listeners

88%
of podcast listeners who 

subscribe to your podcast 
will listen to every episode

62 million
weekly podcast
listeners in U.S.

69%
agreed podcast ads made 

them aware of new 
products or services

54%
(144 million) of the 
U.S. population has 

listened to a podcast

20%
CAGR of all podcast

listeners over last 5 yrs

Podcast Industry By the Numbers

Sources: Edison Research; Nielsen Holdings; MusicOomph.com
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An Unparalleled Platform to Reach Institutional 
Investors and Managers

ǒ Host-read advertisement on show

ǒ Social media campaign to followers on LinkedIn (16,000) and Twitter (26,000)

ǒ Announcement and content distribtuion in monthly email to +7,000 community 
members

ǒ Work strategically with specific groups through bulk episode arrangements and 
promotional assets

Sponsorship Opportunities
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Adding Value for Sponsors

Brand recognition and lead generation for long sales cycle products

ǒ Fintech company selling to allocators

Experienced 10x normal inbound volume from their exact target market.

ǒ Fintech company with a tool for private equity investments

Generated over 100 inbound leads in 4 weeks from newsletter content distribution

ǒ Money managers raising capital

Institutional campaigns, client appreciation and inbound interest from multi -billion manager.
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The Capital Allocators Podcast

Weekly interviews with CIOs 
and investment thought leaders

ǒ Mfwfsbhjoh!Ufeǃt!sfmbujpotijqt!
from 25 years in the business

ǒ Leading allocators outside of 
public eye

ǒ Education about the pursuit of 
excellence

ǒ Rare opportunity to share best 
practices

ǒ Inside story of how decisions 
get made
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Praise for Capital Allocators

ǒ Leading podcast among 
institutional investors globally

ǒ Trusted brand in asset owner 
community

ǒ Critically acclaimed show

ǆDbqjubm!Bmmpdbupst!efmwft!
deeply into the philosophy and 
qspdftt!pg!mfbejoh!bmmpdbupstǇ

ǆFydfmmfou!jotjhiut!gspn!pof!pg!
the greatest investment minds 
pg!uif!mbtu!61!zfbstǇ

ǆXf!pxf!Ufe!b!ivhf!efcu!pg!
gratitude for the knowledge 
if!csjoht!vt!xfflmzǇ

ǆUiftf!joufswjfxt!bsf!
inspiring, encouraging, 
jotjhiugvm!boe!npujwbujohǇ

ǆUfe!jt!b!uipvhiugvm!iptu!
who does a terrific job 
drawing out lessons from 
ijt!hvftutǇ

ǆB!nvtu!mjtufo!gps!bttfu!
bmmpdbupst!boe!jowftupst!bmjlfǇ
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3Libsyn hosting service. Calculated as a rolling 4-week average of weekly downloads.
4Bqqmfǃt!jUvoft!Dpoofdu-!20202:!- 6/30/20. 
The data is presented solely as a representation of the likely audience and should not be relied upon to determine actual listeners.

7,000,000
Total Downloads

Weekly Downloads of Capital Allocators 3 Minutes/Episode (% of Total) 4

32 min 
(59%)

Growing Audience with High Engagement
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Long Shelf-Life of Episodes

Representative Downloads by Quartile (2018 Episode)

5Weeks Since Release calculated as of 01/13/20
The data is presented solely as a representation of the likely audience and should not be relied upon to determine actual listeners.
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Growing Audience Over Time

Representative Median Episode Downloads by Year
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5Weeks Since Release calculated as of 01/13/20
The data is presented solely as a representation of the likely audience and should not be relied upon to determine actual listeners.



Premier Listener Base

Unique Platform to Reach the Entire Ecosystem in One Place

ǒ Endowments & Foundation

ǒ Consultant

ǒ OCIO

ǒ Family Offices

ǒ Public Pension

ǒ Corporate Pension

ǒ Sovereign Wealth Fund

ǒ Hedge Funds

ǒ Long Only

ǒ Private Equity and Venture Capital
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Subset of listeners among Endowments and Foundations

Premier Listener Base - E&F

1Each institution represented has a listener who subscribes to the Capital Allocators mailing list.
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